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E-shop who achieves 23 e-shop prerequisites E-shop who attains 90% or above out of total score
would be recognized as "Quality E-Shop". would be recognized as "Premium Quality E-Shop"
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F. & !" HKRMA QUALITY E-SHOP

PREFE = Special Offer HK$3,180
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> Scheme Details
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For E-tailer or retailer with 1-2 outlets only
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2020 EHMIEE:EQuality E-Shop Recognition 2020 HKRMAE & €fMembership 2020 TERRIEE] No Fakes Pledge
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Recognize as T.R.U.S.T E-shop Promote Quality Service in Hong Kong Uphold Henest Trading

Raise consumers' confidence
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QUALITY SERVICE RECOGNITION {2 HE IRF3:2:8

Customer Experience In-store Service Touch-points
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1. Staff Appearance
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2. Shopping Environment
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4. staff Asslstance
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4. Product Knowledge & Selling Technique
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Merchandise and Facliities Display (Supermarket)
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Food Quality (Fastfood & Restaurant)

Quality

Service Recognition
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QSP

Quality Service Programme
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5. Staff Attitude & Proactiveness
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6. Customer Experlence Enhancement
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7. Tl Service and After-sales Service
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Quali ty Service Programme
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ADDRESS PHONE EMAIL

7/F., First Commercial 2866 8311 event@hkrma.org

Building, 33-35 Leighton Road,
Causeway Bay, Hong Kong



http://www.hkrma.org/
http://www.hkrma.org/
https://www.facebook.com/hongkongretail/
https://www.linkedin.com/company/hong-kong-retail-management-association/?viewAsMember=true

